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Changes between July and November 2023
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Media inflation expectations for 2022/2023
July vs. November 2023
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Media inflation expectations for 2023/2024
July vs. November 2023
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Influential factors of inflation impact on the TV market 
July vs. November 2023

Averages on a 5 point scale (1: does not impact at all, 5: highly impacted)
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Estimation of changes in market spending for 2023
July vs. November 2023
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Estimation of changes in market spending for 2024
July vs. November 2023
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Results based on data of November 2023
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Expectations about the media inflation rate – November 2023
Averages
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Expectations about the media inflation rate – November 2023
Averages

17,0%

27,8%

9,4%

12,4%

5,3% 5,4%
7,0% 6,5%

11,3%

16,8%

4,3% 4,5%

7,2%
8,6%8,6% 9,1%9,1%

9,8%

4,3% 4,9%

0%

5%

10%

15%

20%

25%

30%

2023/2022 2024/2023

TV radio dailies

magazin OOH DM

social media online display online video

cinema

n=28, media business experts 10



7%

4%

4%

4%

7%

4%

29%

18%

4%

0%

0%

0%

11%

7%

11%

14%

25%

29%

21%

7%

4%

7%

4%

50%

36%

39%

36%

29%

39%

32%

21%

14%

39%

4%

18%

32%

21%

21%

43%

4%

21%

64%

82%

50%

93%

14%

21%

25%

21%

0%

0%

rise in prices

change in trading conditions

increase in demand

introducing R-time market price index…

saturation on TV market

fragmentation

change in seasonality

change in TV reach construction capability

change in affintiy

streaming and VOD services

changing of Nielsen panel

Does not impact at all 2 3 4 Highly impacted

Influential factors of inflation impact on the TV market – November 2023

n=28, media business experts 

54%

86%

96%

89%

96%

32%

54%

46%

43%

43%

4%

3,4 

4,4 

4,8 

4,3 

4,9 

3,2 

3,6 

3,5 

3,4 

3,1 

2,2 

TOP2 Averages

11



Market spending – November 2023
Averages
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Market spending – November 2023
Averages
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