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Influential factors of inflation impact on the TV market 
2025 June
Averages on a 5 point scale (1: does not impact at all, 5: highly impacted)
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Estimation of changes in market spending for 2025
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Expectations about the media inflation rate 2025 June
averages
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Expectations about the media inflation rate 2025 June
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Market spending – 2025 June
averages
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Market spending – 2025 June
átlagok
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Tamás Perjés
media sector head
+ 36 20 214 74 66
tamas.perjes@kantar-hoffmann.hu
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